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MISSION 
 

HELP TRAVELERS  

PLAN AND BOOK  

THE BEST TRIP 
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TripAdvisor Today 

390 
MILLION **  

Unique visitors  

a month 

o v e r  

135,000 
dest inat ions  

435 

reviews & 

op in ions  

M I L L I O N  

6.8 

bus inesses   

l i s ted  

o v e r  

MILLION 

280 
o v e r  

user  cont r ibu t ions  

every minute  

markets  in  48 
28 l anguages  

120 
MILLION 
members  

Source: TripAdvisor log files, Q3 2016 
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TRIPADVISOR ON THE TRIP EXPERIENCE 
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Reserve a restaurant everywhere 



Access to tours and attractions  

• The Viator acquisition 

positioned TripAdvisor as the 

world’s largest tours & 

attractions marketplace 

• Thousands of attractions are 

now bookable on 

TripAdvisor.  

 
 



Vacation Rental Expansion 
TripAdvisor Vacation Rentals is a global leader in the space with over 

800,000 rental properties listed – 70% of which are bookable online. 
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Smartphones are the #1 travel essential 

globally 

Source: TripBarometer, October 2015 

75%  
of global travelers will not leave 

home without their 

smartphones 
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HALF 
OF ALL TRIPADVISOR TRAFFIC IS  

MOBILE AND TABLET 

OPTIMISED  
USER EXPERIENCE ON 

ALL DEVICES 

Source: comScore Media Metrix for TripAdvisor Sites, worldwide, February 2016; Source: TripAdvisor log 

files, Q1 2016 

LEADING THE INDUSTRY  

ON MOBILE 

WORLD’S MOST DOWNLOADED TRAVEL APPS 

370 MILLION 



The In-Destination Use Case Is Huge  
Mobile is driving fantastic user growth, media companies faster to move in travel 

Source: (Connected  Traveller TripBarometer 2015) 
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Source: PhoCusWright’s “Custom Survey Research Engagement,” prepared for TripAdvisor. May 2015  

More than 80% of 

users feel that 

TripAdvisor reviews help 

them feel more 

confident in their  

travel decisions and  

have a better trip 
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Understanding the motivation to share 
Most TripAdvisor users write reviews because they want to share a positive 
experience 

 

Source: Phocuswright’s TripAdvisor Custom Survey 2015: Global 

 

73% 70% 4 out of 5 
of TripAdvisor users wrote a 

review in the past year 
because they received good 

advice from reviews and 
wanted to give back to the 

community 
 

of TripAdvisor users 
report that they wrote a 
review in the past year 

because they wanted to 
share a good experience 

with travellers  

 

is the average 
bubble rating on 

TripAdvisor  
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Understanding the motivation to share 
Most TripAdvisor users write reviews because they want to share a positive 
experience 

 

TripAdvisor data, Q3 2016 

 

4.2 out of 5 
is the average 

bubble rating on 
TripAdvisor for 
restaurants in 

Hungary  
 

4.1 out of 5 
is the average 

bubble rating on 
TripAdvisor for 

accommodation in 
Hungary 

 
 

4.4 out of 5 
is the average 

bubble rating on 
TripAdvisor for 
attractions in 

Hungary 
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Growing number of reviews! 

TripAdvisor internal data 2013 - 2015 

2013 2014 2015

Reviews for Hungary  

Accommodation Attraction Eatery
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Understanding the motivation to share 
The drive to share positive experiences far outweighs that of negative or 
average experiences 

Source: Phocuswright’s U.S. traveller Technology Survey 2015 

Restaurants 93% 3% 4% 

Local attractions and destination activities 91% 5% 4% 

Hotels 84% 7% 9% 

Airlines 84% 9% 7% 

Home or apartment rentals 80% 16% 4% 

Car Rental Companies 72% 15% 13% 
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The Power of Reviews for Hotels 

96%  

83%  

Of travellers consider reviews important 
when planning & booking hotels 

will “usually” or “always” reference 
TripAdvisor reviews before making a 
booking decision on a hotel 

Source: 2015 ‘Custom Survey Research Engagement’ conducted by Phocuswright on behalf of TripAdvisor.   
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Engagement in Hungary 

Source: TripAdvisor internal data, November 2016 

24%  of accommodations in Hungary have 

registered owners 

38%  
of restaurants in Hungary have 

registered owners 

48% 
of Hungarian accommodations with 

registered owner have uploaded 

management photos 

ONLY  

ONLY  

ONLY  
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Hungary 

Top 10 countries researching Hungary: 

 

Hungary, United Kingdom, United States, Italy, Germany, France, Russia, 
Spain, Austria, Poland 

 

Countries with a similar search popularity to Hungary : 

Sri Lanka, Tunisia, Sweden, Malta, Norway, Denmark, Bahamas, Israel 

 

Budapest has over 703,000 reviews 

 

Budapest – 340 hotels, 2,934 restaurants, 1,182 things to do 

 

18,456 forum topics for Hungary, recent topics (last few days): New Hungarian 
Wine and Cheese Festival, Danube Christmas Markets Cruise (12 replies) and 
Free transport for over-65s (66 replies!) 

 

 

 

 

 

2015 – 2016 TripAdvisor site and internal data  
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Key factors influencing Popularity Ranking  

on TripAdvisor 

QUALITY QUANTITY RECENCY 

CONSISTENCY OVER TIME 
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                      SO HOW CAN YOU GET INVOLVED? 
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Sign-up to manage your business 
www.tripadvisor.hu/owners  

 

http://www.tripadvisor.hu/owners
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Respond and monitor  

All through your management centre  
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Respond to pre-stay questions 
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Management responses influence decisions 

 
 
 

 

of TripAdvisor users are 
more likely to book a 

hotel which responds to 
traveller reviews versus 

a comparable hotel 
which doesn’t provide 

management responses 

65% 

 
 
 

 
 

of TripAdvisor users  
users agree that a 

thoughtful management 
response to a bad review 

improves their 
impression of a hotel 

85% 
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The Anatomy of a Good Response  

And you can also upsell – all just in few sentences!  

THANKS 

FOLLOWS 

UP 

APOLOGIZES 

REINFORCES POSITIVE 

INVITES 

BACK 

DEMONSTRATES IMPORTANCE OF GUEST FEEDBACK 
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Sometimes Negative Reviews Can  be Prevented 

1. “We brought the issue to staff’s attention, but they did nothing.”  

 

2. “They said they would try to fix it, but they obviously didn’t care.”  

 

3. “They couldn’t fix it, but they really tried their best.” 

 

4. “They resolved it right away and apologized profusely.”  



So you can avoiding escalation 

Listen 

Empathize 

Apologize 

Find a solution 

Follow up 
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76% of travellers  
said they were willing to 

pay more for a hotel with 

higher review scores 

Reputation = Revenue 

Source: 2015 TrustYou/Accor Study “How to present review content for more conversions” 

 

Given equal prices, travellers are 

 3.9 X more likely  
to choose a hotel with a  

higher review score 



What reviewer profiles look like on TripAdvisor 



How to write a review  
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Often asked questions 

o What is TripAdvisor’s business model 

o We are a media company and our revenue comes from advertising; cost per 

click, display, annual listings and commission based instant booking, where 

actual booking is fulfilled by the partner 

 

o Content integrity & moderation  

o Content moderation and content integrity are critical to our company’s 

success  

o We have great combination of best-in-class fraud identification and filtration 

technology with a content team of 300+ employees in 28 languages  

o No-one has greater incentive than us to protect the quality and accuracy of 

content on our site 
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Celebrate and share your awards 

3 out of 4 

TripAdvisor 

users want to 

see a 

TripAdvisor 

endorsement 

on display 



For research and tips do visit our insights 

TripAdvisor.com/TripAdvisorInsights  
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Key take-aways 

Use the free tools. This is what 390million monthly TripAdvisor 

travelers want: 

 

 Sign up as the owner  

 Upload your photos 

 Choose your main photo 

 Write your description 

 Add your amenities 

 

 

Resources: 
Management Centre: 

www.tripadvisor.hu/owners 

TripAdvisor Insights: 

https://www.tripadvisor.co.hu/TripAdvisorInsights  

 

And you can always email me or Gavin:  

hegan@tripadvisor.com  

ggreene@tripadvisor.com  

 

 Add location 

 Respond to reviews  

 Encourage more reviews 

 Showcase your awards 

http://www.tripadvisor.hu/owners
https://www.tripadvisor.co.hu/TripAdvisorInsights
mailto:hegan@tripadvisor.com
mailto:ggreene@tripadvisor.com

