ingjtélis
Turizmus 2zrt.

Az Uj turizmus technolégiai,
a humanoid robotok kora




[ Lad g

By (I

il

addddn
- oo dall.
iin =

-, = l-dp-l_? -
1 ]

. .
-

T T
et = e
- B e B B B A AaE A e B R S S —|—-I—|~
- T = r T
s e [ S S S (A S N —— -

“Azokbol a kovekbol, melyek utunkba
gordulnek, eqy kis ugyesseggel
lépcsot epithetunk.”

Grof Széchenyi Istvan



A DIGITALIS VILAG

EVOLUTION OF DIGITAL MARKETING

EVOLUCIOJA
1991 1997 2004 2010 2014
America Online AIS Media Mobile First, Yelp. iPad. Instagram. Maobile Surpasses
Launched, Mobile Responsive Web Design, Internet Surpasses | Desktop Users,
Payments, SEO Facebook — Newspaper Omni Channel
1995 2000 iPhone, App Store. 2013 2016+ |
1990 Yahoo Search PPC. AdWords. Geotargeting, Tumblr Beacon. Internet of Things,
Prodigy. Engine GoogleMobile | 2009 | 2011 Micro-location | Mebile Overtakes
CompuServe Advertising Google Analytics, Email & Social, Online
1006 SEOQ, YouTube Google+. Ad Spend Equivalent
: 2008 Pinterest, to TV Spend
Email 2003 | |Facebook Ads | Snapchat "
1992 Marketin _ 2006 acebook Ads | Snapc
SMS Messaging g LinkedIn, . . 2015
WordPress Twitter, Marketing ‘
1 993 MVS ' Automation 2009 201 2 Wearables
1994 SEM & Google | VY>PAace . Infographics,
First Online Bing Visual Content
Display Ad Marketing

2000

2010 2020



DIGITAL AROUND THE WORLD IN 2020

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MORBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

7.75

5.19 4.54 3.80

BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION:

55% 67% 59% 49%

SOURCES: POPULATION: UNITED NATIONS; LOCAL GOVERNMENT BODIES; MOBILE: GSMA INTELLIGENCE; INTERNET: ITU; GLOBALWEBINDEX; GSMA INTELIGENCE; LOCAL TELECOMS
REGULATORY AUTHORITIES AND GOVERNMENT BODIES; APJII; KEPIOS ANALYSIS; SOCIAL MEDIA: PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; COMPANY ANNOUNCEMENTS AND are HOOtSl“te‘

EARNINGS REPORTS; CAFEBAZAAR; KEPIOS ANALYSIS. ALL LATEST AVAILABLE DATA IN JANUARY 2020. @ COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. soclal I




COVID-19: PEOPLE SPENDING MORE TIME WITH DEVICES

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 IN SELECT COUNTRIES* WHO REPORT SPENDING MORE TIME USING EACH DEVICE IN RECENT WEEKS

APR
2020

SMARTPHONE OR LAPTOP DESKTOP TABLET
MOBILE PHONE COMPUTER COMPUTER DEVICE

76% 45% 22%

SMART TV OR MEDIA GAMES SMART SMART
STREAMING DEVICE CONSOLE SPEAKER WATCH

34% 17% 11% 6.3%

SOURCE: GLOBALWEBINDEX'S CORONAVIRUS MULTI-MARKET STUDY (WAVE 2, APRIL 2020). *NOTE: FIGURES REPRESENT THE FINDINGS OF A SURVEY OF INTERNET USERS AGED 16 TO 64 IN

o AUSTRALIA, BRAZIL, CANADA, CHINA, FRANCE, GERMANY, INDIA, IRELAND, ITALY, JAPAN, NEW ZEALAND, PHILIPPINES, SINGAPORE, SOUTH AFRICA, SPAIN, THE UNITED KINGDOM, AND THE al"e ' HOOtS“'te“

UNITED STATES. DATA COLLECTION (FIELDWORK) TOOK PLACE BETWEEN MARCH 31 AND APRIL 02, 2020. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS. soclal




OVERVIEW OF THE SMART HOME DEVICE MARKET

VALUE OF THE GLOBAL MARKET FOR SMART HOME DEVICES, WITH VALUE BY DEVICE SUB-CATEGORY (IN U.S. DOLLARS)

NUMBER OF HOMES WITH TOTAL ANNUAL VALUE OF VALUE OF SMART HOME CONTROL VALUE OF SMART HOME
SMART HOME DEVICES SMART HOME DEVICES MARKET & CONNECTIVITY DEVICE MARKET* APPLIANCES MARKET

134.1 $73.72 $17.16 $16.97

MILLION BILLION BILLION BILLION
VALUE OF SMART HOME VALUE OF SMART HOME VALUE OF SMART HOME VALUE OF SMART HOME

SECURITY DEVICE MARKET ENTERTAINMENT DEVICE MARKET COMFORT & LIGHTING MARKET ENERGY MANAGEMENT MARKET

$15.93 $10.47 $7.34 $5.84

BILLION BILLION BILLION BILLION
SOURCE: STATISTA MARKET OUTLOOK FOR THE SMART HOME CATEGORY (ACCESSED JANUARY 2020). FIGURES REPRESENT ESTIMATES OF FULL-YEAR REVENUES FOR 2019, IN U.S. DOLLARS. we .
SEE STATISTA.COM/OUTLOOK/DIGITAL-MARKETS FOR MORE DETAILS. * NOTES: THE “CONTROL AND CONNECTIVITY* SEGMENT INCLUDES HUBS AND INTERFACES FOR “INTELLIGENT HOME are, q HOOtS“'tQ'
NETWORKS" (E.G. SMART SPEAKERS, CENTRAL CONTROL UNITS, SMART PLUGS, ETC.). social




USE OF MOBILE APPS BY CATEGORY

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT USING EACH TYPE OF MOBILE APP EACH MONTH

CHAT APPS SOCIAL ENTERTAINMENT GAMES SHOPPING
(MESSENGERS) NETWORKING APPS OR VIDEO APPS (ANY TYPE) APPS

89% 89% 65% 47 % 66%

MUSIC MAP BANKING DATING HEALTH AND
APPS APPS APPS APPS FITNESS APPS

e

52% 635% 33% 11%
o SOURCE: GLOBAIWEBINDEX (Q3 2019). IGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USES

16 70 64 SEE GLOBALWEBINDEX.COM FOR MORE DETAILS
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Bartha Levente es
Pepper, a humanoid robot
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Koszonom a figyelmet!

RASZTOVITS DAVID

Vezérigazgato

Elérhetoségek:
rasztovits@digitalisturizmus.hu

+36 30 5195 914
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