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Tobb eszkoz ™ tobb kolléga / partner
Budget atallokalas (év kozben is!)
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Eszkozok
Valtozo felhasznal6i szokasok (mobil!)
Az .élmény” egyre kdnnyebb atadasa
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Szerintem...




INTREN




INTREN

JO lenne meqterulest is latni a tobbi
webanalitikal adat mellett.

Szerinted lehetetlen?
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Jellemz0 marketing aktivitasok
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Mit lehet meg importalni?
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Refund Data User Data Campaign Data Geography Data

Content Data Product Data Custom Data Cost Data
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Szerinted hoveRellene tobbet kolteni?:
.

— R Kampany B

10 lead (ajanlatkéro)
Ft / lead (ajanlatkerd)

AL 5000 Ft koltseg
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Szerinted;mbbet koltem’?
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Szerinted }g»ta‘meerne—t:bbet koltem’? |

0 lead (ajanlatkerd)

Ft / lead (ajanlatkerd)
AL 5000 Ft koltseg
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Szerinted kulon létezik online és
offline vilag?
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Offline to Online
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Felhasznaldok és felhasznalodil utvonalak!
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Miert fontos, hogy Crossline
gondolkozzunk??
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69% of travelers are more loyal to a
travel company that personalises
their experiences online and offline.

Forras: thinkwithgoogle.com



14%

improvement in
click-through rates
with personalised
e-mails

o iy A aln e ™
SOUrce: Aberageen Group

10%

improvement in
conversion rates
with personalised
e-mails

of consumers say
personal relevance is
the single biggest factor
that determines ifan
e-mail is read

PP UESFCRN, WO T
SOUrce: pranoen
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Szerinted mit teszteljunk?

Az adatok alapjan megmondom.
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Minden AB tesztbol 1
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Minden AB tesztbol 1
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,JHomepage is dead"




Mit teszteljunk?

Call-To-Actions — elhelyezés,
szoveg, méret

Copywriting — Value
propositions, termekleiras
Urlapok — hossz, mezé tipus,
szoveg

Elrendezés — fooldal, tartalmi
oldalak, landing page-ek
Termék arazas — bevétel
novelésre

Képek — elhelyezés, tartalom,
meéret

A tartalom mennyisége az
oldalon (rovid / hosszu)

Google Marketing Platform
Sales Partner
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User
research

¥ .
g | i

Test $ e k Digital

archive ‘7~ Analytics

LIFT
Model

i OV

Business Persuasion
context principles

EXPLORE
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User
research Design of
Framework experiments
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Test $ ‘ . 1 & Digital Hypothesis
archive - Analytics creation
LIFT
Model
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Results Development
Analysis . )
Business Persuasion .
context principles Live

A/B Test
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Live
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JOIN US NOW
LEARN MORE
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OBAMAOS

JOIN THE Email Address 2 Cod
MOVEMENT Button
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GOANRGE

JOIN THE Email Address <Yy
MOVEMENT : LEARN MORE




G goeemer INTREN
A teszt sikeressege szamokba

-3 .
A

S 310,000 all 28

11,6%  10,3% L £
@ 13,000 & 13,000 & 13,000 Lﬂl +288,000

9,8% 8,11 % 8,64%
13,000 13,000 13,000

+ 60M USD
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Szerinted lehetseges egyetlen riportban
osszesiteni uzleted teljes értekeleset?
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2016-ban a marketing vezet6k 69%-a varta el azt, hogy a
dontéselk tobbséege 2018-ban mar adatvezerelt legyen.



A megkéerdezett

vezetok kozel fele
mondta azt, hogy a

legdragabb és
legtapasztaltabb
elemz6ik kozul

nehany azzal tolti
munkaidejét, hogy

eloallitsa az
adatokat az
elemzéshez
ahelyett, hogy
elemezné Oket.

Data Visualization
Preparing Data for Analysis
Chart, Dashboards and Stats
Predictive Models

Text Analysis

Product Recommendations
Image Recognition
Regression Analysis
Writing Queries

Content Personalization
A/B and MVT

Speech Analysis

Recommender Systems
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37%
37%
34%
32%
30%
30%
30%
29%
27%
27%
22%

INTREN

48%
46%






Mit csinalhatunk?

DELEQALUNK 4

More headcount
W,  Tobb koltség ™

e Emberi hibazasi lehetéseg

e Betréningezés

e Valtozas van -> mindenkit betréningezni



Mit csinalhatunk?

DELEQALUNK 4 - AUTOMATIZALUN

More headcount e Tobb idé felépiteni
e TODbb koltség e Hosszutavon olcsobb
o Emberi hibazasi lehet6ség nincs hire koltség, betréning

o Betréningezés o Kevesebb hibazasi lehetbség

e Valtozas van -> mindenkit betréningezni

S, stb.
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Tobb forras egy helyen - komplex marketing
okoszisztema
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Minden vallalkozas adatkezelése hasonld

1 2 3 4 S
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Sokféle eszkoz hasznalata sokszor
korlatozhat minket

Databas  Excel = PowerBl | Powerpo @ @ Monitor
es ~8QL = Tableau int ~ Email
CSVs R PDF  Mobile
APls -~ JPG

Osszetett, draga és bonyolult lehet kezelésik.
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Google AdWords Sep 12,2016 -Sep 18,2016 ~
Overview

Click Through Rate & Cost Conversion Rate & Cost Cost Per Click

1

Cout / Cony

Avg. CPC

3 8K 252% 149K 153  4.08% S7 811K 03

Top Campaigns Device Breakdown

Campaign
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() WILD NATURE  Aug 22,2016~ Sep 18,2016 -

F gall ring the wild side of dats Users . paqt‘v'evﬁ'\:

56,489 67,560 313,892
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YouQ[lli[j Sample Channel Report Aug 22,2016 - Sep 18,2016

External Video Vie Watch Time Video

|. Likes Added & Removed n Subscriptions Added & Removed

+ 969 L + 40

= 132 MLA-“-AA\}\‘“‘A\“ - 5 " ey |
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Month Marka

Umbrella marka
logoja

ssion and Average Time on

AV TIMe OGN Page
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Umbrella marka
logoja

Description of metrics:
SESslan. the penod of ime
a user is actively engaged

with your webs

Ite
Bounce Rate: visitors who

TV On youy ".’l,‘.'li"“_‘ oI
lrave without imbiating any
other action or event
Pages/Session the
average number of

viewed dunng a session on

Avg, Time on Page: the

aer; ount of time a

Month

Marka

mce Rate

age Time on Page

AVY s O page

00:01:40




Koszonom a figyelmet!
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